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BETTER TOGETHER

Workfront + Experience Manager Assets + Creative Cloud
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Success In the Digithtst economy is: Delivering personalized experiences

@ Strategy Content Orchestration @ Experience Delivery
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Content Creation Chaos Within Organizations Costing You Money
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Source: Current Adobe Manufacturing Custom

80% 68% 70%

of customers want personalized agree | hardertog et t I Qf greatives time is spent
content”’ produce content on a globatalé on projectmanagement,
meetings, admimwork, and so on

'A‘ Adobe L(SurveyMonkey, September 2021)
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Fragmented Teams and Systems Create Chaos Within Organizations

Content Orchestration @ Experience Delivery

A Duplicate workflows
A Unnecessary meetings
A struggle to deliver on time
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Partial Alignment
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Strategy and creativity without a scalable design and deployment leads to
loss in sales and growth

A No personalized customization
@ Strategy Content Orchestration A No personalize delivery
A No Automation

Partial Alignment
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What would solving these challenges mean to your business?

@ Content Orchestration @ Experience Delivery

30% 70% 36%

29% 98 2509,

Fewer Revisions On-time Delivery Rate Increased ROI on Marketing Spend
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Adobeunifiescreative production, work management,
and asset management to deliveersonalized
customer experiences at scale




Adobe unifies creative production, work management, and asset management

Inform Concept
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Customer

The end-to-end content lifecycle

Ideation & Creation

Asset Production & Storage

Campaign Deployment

Creative Creative

Cloud
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Campaign Campaign Data & Campaign Creative Campaign Content Campaign
Strategy, Planning, Initiatio Setup Design Production & Build Deployment & Monitoring
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Marketing and Creative personas at WKND

Campa_ign - Campaign Data & Campaign Creative Campaign Content Campaign
T Strategy, Planning, Initiatio Setup Design Production & Build Deployment & Monitoring
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Next Steps & Resources

Next Steps

Partners must be certified for implementation of the new
Enhanced Connector with Workfront

Certification now available

A https://spark.adobe.com/page/RsRFf2x5i{7LNR/

Exam Guide: Adobe Professional

Resources - Adobe Workfront Project
Manager

ADO-E903

Content Lifecycle Management Sales Play

A https://solutionpartners.adobe.com/solution

N\
partners/home/sales marketing/sales resources/sales plays.html ///'\
Demo Video: ‘ &

A https://external.adobedemo.com/content/demo
hub/en/demos/external/bettertogetherwith-workfron.html
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